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Results of a questionnaire survey concerning the jpb 
markets for graduates of the Agricultural Communication program of 
the Michigan State University's College of Agriculture and Natural 
Resources are Presented. The questionnaire was mailed in June 1972 to 
481 names of ^^riculturally related publications and individuals v*io 
are on the mailing lists of the MSU Department of Information 
Services; 103 replies were received. The data from the survey are 
broken down into four classifications: land-grant^ out-of-Michigan 
publications^ Michigan television and radio^ and Michigan 
publications. The results of the survey indicate the following: (1) 
there were a number of positions among the organizations that call 
for college or university communication training; (2) there seems to 
be considerable need for further publicizing among and "educating" of 
potential employers on details of the MSU major; (3) among most of 
the organizations surveyed^ a beginner on the staff would have some 
chance of promotion; (4) about -half of the organizations have what 
they call ^intern" programs; (5) about a quarter of the respondents 
indicated they would be interested in an on-campus conference to talk 
with students and learn more about agricultural communication; (6) 
most respondents who commented on the voids between student training 
and on-t he- job-needs mentioned basic skills such as spelling^ 
grammar, writing, and practical experience on-the-job; and (7) there 
is a need for such graduates; jobs are available; and salaries are 
competitive. Appendixes provide the covering letter and 
questionnaire, topic suggestions for a conference, and experience 
needed, positions, skills,* and salaries. (DB) 
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, JCB MARKET SITOATION SUKVEY ' ' * " 

PCJR ifiRICUraUFAL OC*MJNICATI0N 
GRADUATES 

\ 

by Mason. E. Miller* ^ 
^ INTRCDUCTION 

Michigan State l&iiversity's College of Jigriculture and Natural Resources 
has an Agricultural Cotniunication landergraduate program handled by the 
Assistant Dean for Resident Instruction. During the last several years, the 
present Assistant Dean has been iitproving and promoting Agricultural Cortinu- 
nication as an undergraduate major. 

The current program has iiicluded seme teaching by members of the Extension 
and Research Infonnation staff, and their involvatvent in an "intern" program 
with selected Agricultural Oannunicakion majors. " 

Assistant Dean David Armstrong and Joseph Marks, Project Leader for 
Extension and Research ^formation, were interested in finding out more 
abcut the job market for graduates frcm this program, ihey came to the 
author, as part of the Institute staff, to see if ways could be developed 
to meet that purpose. 

THE QUESTIONNAIRE 

As a result, a questionnaire was developed during the Spring of 1972 and 
mailed out in June to 481 names of agriculturallyrelated publications and 
individuals v*)o are cxi the mailing lists of the MSU Department of Information 
Services to receive general and specictl releases having to do with agriculture. 

One hundred-three relies were received as a resu].t of the mailing. NO 
attannpt was made to solicit more responses following the initial mailing. 



♦Associate Professor of Extension Comrajnication 
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Bie 20% return is not high. However^ a low overall return is under- 

* « 

standable in that many of the media operations on these nailing lists \gere 
general media like daily newspapers and radio and television stations for 
vtem agricultural coverage and audience worald be a relatively minor factor 
or concern. Oh^ apparently tanded not to see the questionnaire as relevant 
for them, and so did not bother to fill it out and return it. 



TABIE 1 Questionnaires sent out and returned. 



Sent to: 


Nixtiber 
Sent 


NiM)er 
Returned 


Percent 
Eetumed 


CXit-of-Michigan cxranerical publications 
and printers active in the agricultural 
field 


193 


21 


11 


Michigan publications, carpanies, and 
ad agencies active in the agritiultural 
field 


38 


12 


29 


Michigan daily newspapers 


53 


16 


28 


Michigan television stations 


21 


5 


. 24 


Michigan radio stations 


124 


17 


14 


Lard-grant ISiiversity Editors and 
USDA. Office of Information 


51 


32 


63 


Ttotals 




1(51 


2r 



Of the JL03 replies received, roughly half came ftcm Michigan and half 
frcm out-of-state; and 91 gave usable information for the analysis that follows. 



Bie data frcm the survey are broken down in four* classifications: land- 
grant/ out-of-Michigan publications, Michigan television and radio, and 
Michigan pwhlications. As pointed out before, all respondents came frcm a 
mailing list to vMch agricultural information is regularly sent by MSU^s 
Department of Infonnaticn Services. 



The land-grant responses were frcm people vorkijig in the agricultural 
information offices of the various land-grant colleges and universities 
across the United States. Also included was the response fran the U.S. 
Department of Agriculture's Office of Information. 

Oat-of-Michigan publications were principalli' agricultural magazines 
and ranged from general farm publications such as Farm Journal to specialized 
publications such as ^le Charolais tfay . Also included were several publishing 
ccrpanies that do a variety of agricultural publishing. 

Michigan television and radio stations were j*ast that—general stations 
. serving a particular geographic area of the state. 

Michigan publications includes a number of "Michigan daily newspapers, 
tut also a number of organizations that serve agriculture and have public 
relaticais and/or information people and functions within their organizations. 
Exaptples of these were the Michigan.Milk Producers, ihe t^john Catpany, and 
the Farm Bureau Services, Inc. 

FINDINGS 



Positir iis Requiring Cdtinunication Degrees 

TMSLt / How many positixsns in your organization now require people with 
a oollege or university degree related to ocnmunication? 







Affiliation of 


Respondents 






Number of 
Positions 


Land^^ant 


Out-of-Michigan Michigan 
Publications TV-Radio 


Michigan 
Publications" 


Total 


none 




6 


8 


7 


21 


1-5 


6 


5 


5 


7 


23 


6-10 


12 


4 


3 


1 - 


• 20 


11-15 


8 




1 


3 


12 


over 15 


7 


4 


1 


1 


13 


no reply 








2 


2 


N= 


33 


19 


18 


21 


91 
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Among the respondents, 21 (23%) reported no such positicxis in their 
organizations. Roughly half (46%) had 1-10 positions requiring a degiee 
related to ccninunication. The other quarter reported 11 or more positicxis. 

Ohe intention of the question was to f iixi out to v*at esctent employers 
see the degree as a .requirement for filling positions in their organization. 
The question did not ask about "agricultural ocitinunicatiqn" training. 
Responses indicated that most replies took the question in it's broader nveaning 
of all types of ccninunication training-— not just agricultural. 

Replies usually did not indicate that these 'enplpyers vto had no such 
positions wuld not hire such^^a pferson if he vas fouixi appropriate for a job. 
They siitply indicate that a^ degree in ccninunication is not a prerequisite for 
getting the job. 

The land-grant college and university segment tended to report imore such 
positions in their organization than did the other segments. Of course, they 
are part of an academically oriented system. Having a bachelor's degree is 
often one of the "givens" for being considered for a job \dth these information 
staffs. TbO/ viiile the cotinercial organizations responding tend to be concerned 
with only one mediun—radio, or TV, or newspapers, or publications-— a typical 
land-grant information staff de?ls with all these media. Therefore, it's 
professional information staff wuld tend to be larger than that for many of 
the irxJividual media operations in the same state. 



TfiBLE 3 Number of positions reported as requiring people with a college 
or university degree related to ccninunication. 



Institution 



Nutiber of Positions 
Requiring Ocnniunications Degree 



Laid-grant 

Out-of-Michigan Publications 
Michigan IV-Radio 
Michigan Publications 
Tbtal 



456 
166 
73 
138 
833 
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Position Details 

Responses concerning specific positions, requirements, beginning salaries, 
and necessity for experience are presented in the i^^pendix. 

In addition, these employers were asked vAietiier the positions they reported 
required little, seme, very much background in agriculture or natural resources. 
CXit of the total 833 positions reported by these respondents, 395 responses were 
made to this question. 



/ 
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TABLE 4 Number of positions vtoe it is ijiportant to have agricultural or 
natural resource backgrccnd to hold jobs in the responding organi- 
zations. 





Little 


Seme 


Very 


Hotels 


Land-grant 


60 


150 


' 39 ' 


249 


Out-of-state Publications 




40 


24 


64 


Michigan OV-Radio 


34 


9 




43 


Michigan Publications 


14 


7 


18 


39 


Itotals 


108 


206 


61 


395 



If an Agricultural CJotornunicafcion vmdergradiaate program is doing a good 



job of cannunication training ^ graduates frcm such a pixgram ought to qualify 
tor all kinds of general cotitiunicaticn positions ^ as as being particularly 
well fitted for agriculture-related positions. 
^ Himover 



TABLE 5 What is the annual turnover rate among people in these positions? 
(Number of openings a year^ average.) 



-Number of 
Positions 
Vacant 
Annually 


Affiliation of Respondents 


Itotal 


CXit-of"Michigan Michigan Michigan 
Land-grant Publications IV-Radio Publications 


Less than 
one 

1 

2 
3 
4 
5 
6 

No r^ly 


18 12 10 4 

7 2 3 4 

6 1 13 

t 

2 .1 

1 2 
1 1 
1 

2 2 7 


4 

16 

U 
3 
3 

.2 
1 

11 




33 19 18 .20 91 



Chances for Advancement 

TABLE 6 Nlmber of positions, higher than his beginning one, that a new 
ooninunicaticn enplqyee could aspire to in your organization? 





Affiliation of Respat>tients 




iNUnUJCX OX 

Positions 


land-grant 


Out-of-Michigan 
Publications 


Michigan 
TV-Radio 


Michigan 
Publications 


•R^tal 


0 


1 


3 


2 




6 


1 


9 


1 


2 




12 


2 


15 


3 


3 


3 


24 


3 


2 


2 


3 


1 


8 


4 


2 


1 


3 


1 


7 


5 


3 


2 


1 


3 


9 


over 5 


1 


1 




3 


5 , 


No reply 




6 


4 


9 


19 




33 


19 


18 


21 


91 



Respondents indicated low turnover rates. Over 77% estiira'ced 2 or fewer 
openings a year. Estimated annual turnover among theise enployers totaled 70 



positions: Land-grant 30, out-of-state publications 16, Michigan TV-radio 12, 
and Michigan publicatixxis 12. alius v4iile these respondents had irany posi.tions 
in their organizations calling for catmunication training at the imversity 
level, their annual turnover rate is just under 8.5%. Ihe reporting land-grant 
institutions account for over 40% of the qpenings each year. 

Hie existence of sane kind of an hierarchical "ladder" up v*iich cotinuni- 
cation graduates might aspire to climb was evident in most replying organi- 
zations. Most of these v^e quite "flat", however, with an average of around 
twD higher positions being available in roost organizations • Michigan news- 
papers were an exception to this picture, in that their average for those 
reporting an hierarchy was roughly four such positions. 
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Within the land-grant institutions reporting, the problem of identifying 
the possibilities of the future for a comtRinication graduate was caT5x>uiKled 
by the various hierarchies that eKist-^those -vathin an information staff 
itself, the possibility of ino\mig into academic ranks ^ and the possibilities 
of moving clear out into university administraticxi. Even at that, land-grant 
iesf^ondents tended to report on the basis of advancerent within the infatmation 
staff itself, and to report an average of two such^ steps as being possible 
for a beginner. 
Intern Programs 

TABLE 7 Do you hire inexperienced college students to work as oorartiunication 
"interns" with your organization? 

^ { 





Mf ili=ition of Eespoodents 




Hire 




Out-of -Michigan 


Michigan 


Michigan 




Interns? 


Land-grant 


Publications 


OV-Radio 


Publications 


Ttotal 


Yes 


18 


6 


U ^ 


10 


■45 


No 


15 


12 


6 


8 


41 


No reply 




1 


1 


3 


5 


N= 


33 


19 


18 


21 


91 



As a vtole^ the respondents were quite evenly split between those having 
and not having intern progratnso 



Ihose vdth intern pirograms were asked What the conditions of the internship 

are. 

Ohere was considerable variation in just \*at an "intern" is. It ranged 
frm the idea of a student being a real trainee to his being sutiner help to 
his being merely a tannporary fillin for someone vto is on vacation or has left. 

Student intern ^ffages ranged fron $1.20 to $4.00 an hour. The land-grant 
offices covered the range but clustered at the lower end~$2.50 and below. 

m 
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Despite the proxiiriity of these offices to the academic departments of the 
students, seldom do their interns wrk for acadonic credit alone. Wiey may 
WDrk for pay alone, or for pay plus credit. 

The land-grant agricultural jiifonnation offices use much student help, 
ahey have easy access to this kixid of help and often are tied formally or 
informally to the teaching departments. Arxi their universities are the ones 
roost likely to have an academic program specializing in agricultural and 
natural resources comiunicaticn. Students w^rk as technicians to help the 
professionals in these offices. Sometimes th^ carry considerable of the 
information prodxx:ticn burden. 

The out-of-Michigan publications offices report few intern programs 
hut those that do exist tend to pay better than the $2.50 an hour below vMch 
most of the land-grant offices fall. Michigan papers sean to have some 
training slots, available, v*ether they call them "intern" positiois or not. 

Michigan and radio stations hire a number of students. Radio seems 
to hire more than does TV. Most are hired for minimum vages— $1.60 - $2.50 
an hour. Hhey act as announcers, engineers, copywriters. The radio stations 
in this survey are mainly small ones, so staff— ^en new student enplpyees — 
have to be jacks-of-all-^ades. 



TABLE 8 (For organizations sta* ag they had no intern program at present.) 
Would you be interested in. starting an internship program for MSU 
students? 





Affiliation of Respondents 




Interested in 
an MSU intern 
arranganent? 


Land-grant 


Out-of-Michigan 
Publications 


Michigan 
av-E?dio 


Michigan 
Publications 


Total 


Yes 


3 


1 


1 


3 


8 


No 


8 


10 


5 


9 


32 


NO present 
intern pro- 
gram, and no 
reply to this 
question 


3 


2* 




2 


7 




14 


13 


6 


14 


47 



Those organizations vvlthout intem programs of their own now, showed 
little interest in starting one vd.th MSU. Of course, the problems of setting 
xjp such a program with out-of-state publications and land-grant institutions* 
could be formidable. " But even in-state, there was little interest. Even at 
that, eight organizations did say they were interested: University of Arkansas, 
Washingli)n State Itoiversity, ^je C3iarolais Way, Farm Bureau Services, Upjohn 
Company, Itoiversity of Connecticut, Vance Publishing Corpany, and Michigan 
Milk Producers. 

All of those interested were tentative about the intem possibility and 
wanted either more time or more facts about vtot an internship would be like 
and mean. Ihe response from tberr was strongly, •'We're interested,' but it 
depends..." 

One organization— the Farm Journal— indicated it had tried the intem 
idea a few years back and felt that they were neglecting the interns and so 
dropped it. 

The tentativeness Ly those interested In an intem program is under- 
standable siix:e no concrete proposal vgas made for them to react to. However, 
it looks as if there might be a chance to develop intem programs vdth 
seme organizations if MSU is interested in doing so for it's Agriculture am' 
Natural Resources Oatrounication majors. 
Sources of Biployees 

Next, respondents were asked: When you are in the market for an Agri- 
cultural Oormunication or Natural Resource Ocratnunication graduate, vto or 
what office would you contact? 

What we were interested in here was knowing vAiere these respondaits turn 
to for €itployees. We wanted to know if th^r thought of our program at all. 
Or even of MSU. 

In general, each group tends to ^xork it^s own systan." 



The land-grant xmiversity editors report they cxaitact other land-grant 
editors, agriciiltural joumaliam departxnents, USDA-Extensicxi Service 
Information staff, their owi professional organization AAAC5 (American 
i\ssociation of Agriculti'ral College Editors), and PACE (a placement service " 
of AAACE) . 

Hie out-of-Michigan publications group tended to list cxiLy journalism 
schools and departments. They listed alrrcst no other sources for their 
employees in this field. 

The Michigan television and radio personnel made it clear that they 
' weren't specialized enough so that they'd be likely to look for a new 
atplpyee with an agricultural and natural resources background. And v*ien 
they hire, they say they contact and hire from other stations primarily. 
One out of 6 respondents in this groop listed MSQ as a source. 

Michigan publications and information organizations gave no one particular 
reply. Pour out of 14 m^ticxied MSU, and often specific people within MSU. 
TwD of these mentioned the MSU "agricultural cotmunications office" specifically. 

Certainly it is clear that the^Agriealtur^^ Natural Resources 
Ccnrnunicatioa major is not well known. Nor is that program at MSD aie about 
\it)xch practicing journalists generally think viien recruiting. 

Over 3/4ths indicated "little" or "sane" such background was needed jjy 
their employees- At the same time, if a student wanted to aspire to work 
for many of the cut-of-state or Michigan publications in our survey, they 
mold vmt to be able to dotmstrate a strong background in these .areas — 
particularly for agricultural publications. 

In view of the numerous graduates in this general area that the land- 
grant universities together have, it is surprising that more enqployers 
dj^'t at least list these as sources of potential employees. 



Ch-Caitpus Ctanf erence 



TABLE 9 Would you.be interested in a day or two-dpy <xnf erence on campus 
to ineet studaits, get up to date in research and thinking in 
Agricultural and Natural Resources Ccnitunication, etc.? 



Interested in 

canpus 

conference? 


Affiliation of Respondents 


Total 


CXit-of-Michigan Michigan Michigan 
land-grant Publications OV-Eadio Publications 


Yes 
No 
Kb reply 


11 5 3 6 
15 7 12 9 
7 7 3 6 


25 
43 
23 


N= 


33 19 18 21 


91 



A quarter of the respondents said they'd be interested in such a conference. 
Seme 16 (42%) of those fccm out-of-state who took a stand were interested, vs. 9 
(30%) from in-state. Has difference may well reflect a greater coranitment to 
the agricultural conmunicaticai field on the part of the land-grant respondents. 



When those interested in such a ocxiference were asked for program ideas, 
a nuigDer stated they vrould ccrae only for student interviewing and recruitment 
purposes. Michigan respondents seated to be interested in a fair range of 
topixjs relating to agriculture and rural Anerica—fron learning about and 
assessing rural changes, to layout and design, to the latest in ocninunicaticn 
theory and research, to social issues for rural America. (See i^ipendix.) 
Voids in Ocnmunication Training 



TfiBUS 10 Do you see any voids between the way students are trained for 

Agriculture and Natural Resources Ccnramication jobs and v^t yao. 
expect them to know or be able to do on the job? 





Affiliation of Respondents 




See Voids? 


Land-grant 


Out-of-Mich. 
Publications 


Michigan 
TV-Radio 


Michigan 
Publications 


Total 


Yes 


14 


2 




3 


19 


No 


10 


7 


3 


2 


22 


No reply 


9 


10 


15 


16 


50 


N= 


33 


19 


18 


21 


91 
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Many respondents said tb^ did not know enough about the training programs 
for Agriculture and Natural Resources Ooiinunicatijon stiidents to be able to 
answer. Those vto felt they could respond— about half of -these returning 
usable questionnaires— ^gere quite evenly split in their opinions. 

Land-grant university editors tended to make many nore catments than 
respondoits fron the other segments. This is probably due to their greater 
familiarity with and contact with both sides of this picture — the academic 
training of students axid the performance of those graduates on the job. (One 
could also speculate that they are more conditioned to filling put and returning 
questionnaires I ) 

Needs eaqxressed as inportant to ertphasize more in student training for 
joumalian were: spelling and graninar, business training, more audixj-yisual 
training, nore practical experience, and more training in cormunication 
strategies. 

Finally respondents were asked to: Please ccmwent ^ut anything else 
you think vould help us do a batter job of training young people to work for 
organizations like yours. 

Ihese responses tended to expand on and reinforce the responses to the 
earlier question about voids in student training. 

Again, the ranarks here si^^x^rted increased practical experience for 
students in the media or iredim they want to work with. Respondents pointed 
out the need for graduates to be capable in various catitiun: ^^ation techniques — 
speaking as well as writing, for example. Because many operations are small 
and employees must fill many roles, respondents also ot^iiasized the need for 
math and business training. A strong general ccninunications backgrounding even- 
for students wanting to specialize in a particular journalistic area was 
mentioned by several. 

ERLC 



COdUSIONS 

A number of things stand cnit after having reviewed these questionnaires. 

1. Uiere were a sizable^ number of positions among the organizations 
reporting that call for college or imiversity -catinunication training. At 
the same tiine, the turnover in personnel is not high. So with 833 positions 
reported, tumcver i ^ported among those positiais was only 70 a year. 

2. There would seem to be considerable roan for further publicizing amaig 
and "educating" of potential atplqyers on the details of the Agriculture and 
Natural Resources Qmnunication major — ^at MSQ and at other schools as well. 
Hctployers frcxa ccramercial concerns — vdiether they were directly associated with 
agriculture or not — tended not txHaiow about such a major or have any idea 

of the training majors might receive through their academic program. Land-^ant 
university editors tetxled to have more to say about training for sxich students, 
probably because they are closer to the academic programs those stijdents take. 

3. A beginner going to most of 1±ese employers would be joining an 
organization vtere there was sane chance of pronotion — ^at least in terms of 
most organizations having several steps up in their hierarchy. It appears 
that there may be more possible steps or avenues for pronotion in the long 
run in the land-grant institutions than in most other organizations. 

4. About half of the reporting organizations have vtet they call "intern" 
programs. Of those that don't new iiave them, only a relatively few indicated 
interest in exploring such a program with MSD. Part of the low response is 
attributable to the inclusion of many out-of-state organizations in the data. 

Oliis does not mean that MSU couldn't follow up with those that are 
interested. In fact, starting rather small and developing such a program 
carefully certainly can have ad^/antages. 

5. About a quarter of the respaidents indicated they would be interested 
in an on-campus conference to talk with students and to get brought up to date 



in research and practice in agricultural ocnomunication. They inentioned a wide 
range of topics that might interest theiu—fran basic skills to understanding 
the social situation of rural people. Thus it vgould seem that there vould be 
sufficient interest to warrant such a conference. It probably would not be a 
large conference, but it could deal with a wide range of topics and be of 
interest to a fair-sized groi?). 

6. Most respondents vto corriented on the voids between student training 
and on-the-job needs mentioned basic skills such as spelling, gramnar, writing 
skills, and on-the-job practical experience. A nxjtnber of cotinents enphasized 
the desirability of the student getting a fairly wide range of ocnimmication 
skills — ^not just writing, for exairple, but also speaking and audio-visual 
methods, for instance. 

7. There is a need for graduates trained in Agricultural and Natural 
Resources Ocnramication. Jobs are available. Salaries are coipetitive with 
those for many other begiraiing jobs. 
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APPENDIX 



The cx^vering letter and qaestionnaire distributed. 

Topic Suggestions for an on-canpis agricultural camiunication professionals* 
conference. 

Ccranunication positions, skills and e}q)erienced needed, and beginning salary 
levels, as reported by respondent organizations. 



i 
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COOPERATIVE EXTENSION SERVICE 

MICHIGAN STATE UNIVERSITY • EAST LANSING • MICHIGAN 48823 



AND as* DEPARTMENT OF AGRICULTURE COOPERATING 



June 19, 1972 



College of Agriculture 
and Natural Resources 
Education Institute 
Agriculture Hall 



Dear Sir: 



We need your help. 

Each year our College turns out graduates in Agricultural Communications. 
We need to know more about the job market to help them find jobs, and to help 
you locate possible employees in the future. 

We •re asking you to fill out the accompanying questionnaire concerning 
jobs in your organization. It is being sent only to organizations which 
employ or might employ Agricultural Conmuni cations graduates. 

So that your data are included in our summary, please return the ques- 
tionnaire within two weeks. 

On behalf of our students, many thanks. 



P.S. Agricultural Communications graduates from MSU have skills in one or 
more of the following: news and feature writing; radio^L writing and perfor- 
mance; televisicxi writing, directing, production; public relations; adver- 
tising copy writing, space and time sales, campaign strategy; publications 
design, layout, production, editing; and audio visual work such as exhibit 
design and construction, slide-tape presentations, writing, etc. ^ 



Sincerely, 




Mason £. Miller 

Specialist in Communications 
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Your name and mailing address 



AGRICULTURAL COMMUNICATION JOB SURVEY 



1. How many positions in your organization now reqidre people 

with a college or laniversity degree related to communication? ^ 

(No,) 

2. What is the annual turnover rate among people in these posi- 
tions? (Number of openings a year, average.) 

(No.) 

3. Say a college graduate begins work with your organization. 
What we're interested in are the opportunities he has for 
advancement. How many positions higher than his beginning 

one might he aspire to, given that he was qualified? 

(No. ) 

^. Do you hire ine^qperienced college students to work as com- 
munication "interns" with your organization to learn your 

business and the skills needed to work there? 

Yes No 

A. If "yes," who is eligible, what are they hired to do, 
how do they apply, how much are they paid, how long is 
the internship? 



B. If "no," would you be interested in starting an intern- 
ship program for MSU students? 



Yes No 
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When you are in the market for an Agricultural Coramunication or Natural Resource 
Comraionications graduate, who or what office would you contact? 



Would you be interested in a day or two-day conference on campus for persons 
like yourself — where you co\ild roeet and talk with students, get up to date 
in the latest research and thinking in Agricultural and Natm^al Resources 
Commiinicat ion , ^e t c . ? Yes No 



If '*yes," do you have suggestions for what such a conference might cover? 



Do you see any voids between the way students are trained for Agriculture and 
Nattaral Resource Communications jobs and what you expect them to know or be- 
able to do on the job? Yes No 



If "yes," please e^lain. 



-20- 



Please use the space below to comment about anything else that you think would 
help us do a better job of training young people to work for organizations like 
yours. 



Thank you. Please return this questionnaire in the attached postage-paid 
envelope to: 

ANR Education Institute 
410 Agriculture Hall 
Michigan State University 
East Lansing, Mich. 48823 
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TOPIC SUGGESTIONS FOR 
AN ON-CAMPUS i^aaoiciUBAL OOMfJNICSVTICN 
PROFESSIONALS' C30NFEKENCE 



Lsmd-qrant Bditors 
Curriculvin develppnent. 

C3opperatix>n among taniversities, imdergraduate and graduate student research. 
New ideas in the oorminicatiori field* 

Developnents in offset printing^ especially those used by weeklies* 
Organization — ccninunications methods. 
Coiinunicaticns trainiiKf for lay leaders. 

Strengthening relations vath individuals vdx> represent the mass media. 
Successful approaches in ccnnunicatiiig \d.th specialized audiences. 
Student expectations on their first full-time job. 
Vlhat employers expect of students and vice versa. 
Possible internships. 

How to do a better job of reaching audiences. 

« 

Out-of -Michigan Publications 

Program to acquaint students with the kind of job opportunities there are. 
Up-dating on'the latest in coninunicatiQn research. 

Michigan TV and Radio 

Sessions on farm broadcasting. 

Michigan Publications 

Exchange of views between academics and professional journalists. 

Recruiters getting more information about your (ag. Qxtin.) program. 

Identify types of information modem-day farmers want. 

How do farmers get their information today? 

Public relations in agriculture. 

Art and production^ advertising^ market. 

Help for snail dailies that are trying to ejqjand coverage into their rural 

areas, but need help doing it. Same for weeklies. 
Farm social issues in addition to discussion with research and science. 
New theory and practice in ccciinunication — with both academics and practitioners 

contributing. Successful techniques enplpyed. 
Layout and design and its role in effective ccmnunications. 
Methods of cotpmunicating agriculture's story to the general public. 
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